
  



Category: Edited Volume 

Type: Peer-reviewed  

More information about this publication at – https://books.aijr.org  

  

https://books.aijr.org/


 
 
 
 

Research in Tourism and Hospitality Management 
 

 

Edited by 

 

Dr. Yashwant Singh Rawal  

Associate Professor 

Parul Institute of Hotel Management & Catering Technology 

Parul University, Vadodara, Gujarat 

India 

Prof. (Dr.) Harvinder Soni 

Professor 

Taxila Business School, Jaipur, Rajasthan  

India 

Dr. Rakesh Dani 

Associate Professor  

Department of Hospitality Management 

Graphic Era Deemed to be University, Dehradun (U.K) 

India 

 

 

 

 

 

 

 

 

 

 

Published by 

AIJR Publisher, Dhaurahra, Balrampur, India 271604 

 

  



Research in Tourism and Hospitality Management 

 

Editors 

Dr. Yashwant Singh Rawal  

Associate Professor 

Parul Institute of Hotel Management & Catering Technology 

Parul University, Vadodara, Gujarat 

India 

Prof. (Dr.) Harvinder Soni 

Professor 

Taxila Business School, Jaipur, Rajasthan 

India 

Dr. Rakesh Dani 

Associate Professor  

Department of Hospitality Management 

Graphic Era Deemed to be University, Dehradun (U.K) 

India 

 

About this Book 

This edited volume entitled “Research in Tourism and Hospitality Management” is being published for the benefit of researchers, 

academicians and Industry stakeholders in the field of tourism and hospitality. It contains sixteen different chapters covering a wide range 

of topics on tourism and hospitality management. 

 

ISBN: 978-81-954993-9-7 

DOI: 10.21467/books.134 

 

Category 

Edited Volume 

 

Type 
Peer-reviewed 

 
Published 
08 August 2022  

 

Number of Pages 
150 
 

Imprint 
AIJR Books 
 
 
 
© 2022 Copyright held by the author(s) of the individual chapter. Abstracting is permitted with credit to the source. 

This is an open access book under Creative Commons Attribution-NonCommercial 4.0 International (CC BY-NC 4.0) license, which permits 
any non-commercial use, distribution, adaptation, and reproduction in any medium, as long as the original work is properly cited. 

 

 

Published by  
 

AIJR Publisher, Dhaurahra, Balrampur, India 271604

https://doi.org/10.21467/books.134
https://aijr.org/about/policies/copyright/


i 
 

 

 

 

 

 

 

 

 

Disclaimer 

 

The authors are solely responsible for the subjects of the chapters complied in this book. The publishers or editor 

don’t take any obligation for the same in any manner. Errors, if any, are purely inadvertent and readers are 

invited to communicate such errors to the editor or publishers to avoid inconsistencies in future.



 

 

 

 

 

 



iii 
 

 

Contents 

DISCLAIMER I 

PREFACE XI 

A REVIEW ON CHANGE IN CONSUMER BEHAVIOUR IN TOURISM AND HOSPITALITY INDUSTRY 1 

1 INTRODUCTION 1 

2 THEORETICAL BACKGROUND 1 

2.1 TOURISM AS A PRODUCT 1 

2.2 TOURIST BEHAVIOUR 2 

2.3 CHANGES IN CONSUMER BEHAVIOUR IN TOURISM AND HOSPITALITY 4 

3 DISCUSSION AND FINDINGS 6 

4 CONCLUSION 8 

5 DECLARATIONS 8 

5.1 LIMITATIONS AND FUTURE RESEARCH DIRECTIONS 8 

5.2 COMPETING INTERESTS 8 

5.3 PUBLISHER’S NOTE 8 

REFERENCES 9 

A STUDY ON FACTORS THAT INFLUENCE JOB SATISFACTION IN THE RESTAURANT INDUSTRY OF 

UTTARAKHAND 11 

1 INTRODUCTION 11 

2 LITERATURE REVIEW 14 

2.1 JOB SATISFACTION 14 

2.2 WORKING ATMOSPHERE 15 

2.3 SALARY AND ALLOWANCES 15 

2.4 PROMOTIONS AND FAIRNESS 16 

2.5 WORK LOAD 16 

2.6 CO-ORDINATION AMONG STAFF 17 

3 RESEARCH METHODOLOGY 17 

4 DATA ANALYSIS 17 

5 FINDINGS 19 

6 CONCLUSION 19 

7 DECLARATIONS 19 

7.1 LIMITATIONS 19 

7.2 COMPETING INTERESTS 20 

7.3 PUBLISHER’S NOTE 20 

REFERENCES 20 



iv 

 

ADOPTION OF ECO-FRIENDLY PRACTICES BY HOTELS IN DEHRADUN DISTRICT, UTTARAKHAND 22 

1 INTRODUCTION 22 

2 REVIEW OF LITERATURE 23 

2.1 THE CONCEPT OF ECO FRIENDLY PRACTICES 23 

2.2 OBJECTIVE 24 

3 FINDINGS 24 

3.1 HOTEL INDUSTRY IN DEHRADUN 24 

3.2 YOUNG CUSTOMERS OF HOTELS 24 

3.3 IMPACT OF ECO FRIENDLY PRACTICES ON HOTEL GUESTS 25 

4 GREEN PRACTICES FOLLOWED BY THE HOTELS 25 

5 CONCLUSION 26 

6 SUGGESTIONS 26 

7 DECLARATIONS 26 

7.1 COMPETING INTERESTS 26 

7.2 PUBLISHER’S NOTE 26 

REFERENCES 27 

CRITICAL REVIEW ON ROLE OF STANDARDIZATION IN GROWTH OF TOURISM AND HOSPITALITY 

INDUSTRY IN INDIA 28 

1 INTRODUCTION 28 

2 REVIEW OF LITERATURE 29 

2.1 STANDARDIZATION HELPS IN DELIVERY OF UNCHANGED/UNIFORM GOODS/SERVICE QUALITY 29 

2.2 STANDARDIZATION AS THE KEY TO ERADICATE AMBIGUITY AND ENSURE CLARITY: 30 

2.3 STANDARDIZATION AS THE PROMOTER OF PRODUCTIVITY 31 

2.4 STANDARDIZATION HELPS IN BOOSTING MORALE OF EMPLOYEES 31 

2.5 STANDARDIZATION AS THE KEY TO PERFECTING CUSTOMER SERVICE AND CUSTOMER RETENTION: 31 

3 CONCLUSION 32 

4 SUGGESTIONS 33 

5 DECLARATIONS 33 

5.1 COMPETING INTERESTS 33 

5.2 PUBLISHER’S NOTE 33 

REFERENCES 34 

A REVIEW ON BRIDGING THE GAP BETWEEN HOSPITALITY EDUCATION AND HOSPITALITY 

INDUSTRY WITH SPECIAL REFERENCE TO HOTELS OF INDIA 35 

1 INTRODUCTION 35 

1.1 HOTEL MANAGEMENT INSTITUTES IN INDIA 35 

1.2 HOTEL INDUSTRY IN INDIA 36 

1.3 MANPOWER REQUIREMENT IN HOTEL INDUSTRY BY 2021 37 

2 REVIEW OF LITERATURE 37 

3 RESEARCH METHODOLOGY 39 



v 

 

3.1 NATURE OF RESEARCH 39 

3.2 OBJECTIVES 40 

4 FINDING 40 

5 CONCLUSION AND RECOMMENDATION 41 

5.1 CONCLUSION 41 

5.2 RECOMMENDATIONS FOR BRIDGING THE GAP BETWEEN ACADEMICS AND THE HOTEL INDUSTRY 41 

5.2.1 The curriculum must be updated 41 

5.2.2 Academics Infrastructure must be Improved 41 

5.2.3 Innovative Methods of Teaching 41 

5.2.4 The institutions need to organize workshops, seminars, and conferences 41 

5.2.5 The skills of the students should be improved 42 

5.2.6 Appointment of faculties from industry must be encouraged. 42 

5.2.7 Industry visits must be organized 42 

5.2.8 More concern should be given to practical’s 42 

5.2.9 Research and development centers may be formed in the institutions 42 

5.2.10 Collaboration between academia and the hotel industry 42 

5.2.11 English fluency of students must be improved 42 

5.2.12 Pay attention to the safety, security of the girl students 42 

5.2.13 Establishment of Entrepreneurship cell 43 

6 DECLARATIONS 43 

6.1 COMPETING INTERESTS 43 

6.2 PUBLISHER’S NOTE 43 

A REVIEW ON EFFECT OF SUSTAINABLE TOURISM ON HOST COMMUNITY 45 

1 INTRODUCTION 45 

1.1 TOURISM AND ENVIRONMENT 46 

1.2 SUSTAINABLE TOURISM 46 

2 REVIEW OF LITERATURE 47 

3 CONCLUSION 52 

4 DECLARATIONS 52 

4.1 COMPETING INTERESTS 52 

4.2 PUBLISHER’S NOTE 52 

REFERENCES 53 

THE COVID-19 PANDEMIC'S IMPACT ON CONSUMER BEHAVIOR IN THE TOURISM INDUSTRY 54 

1 INTRODUCTION 54 

2 REVIEW OF LITERATURE 56 

3 IMPACT OF CORONA VIRUS (COVID-19) ON CONSUMER BEHAVIOUR 57 

4 IMPACT OF CORONA VIRUS (COVID-19) ON TOURISM 57 

5 CONSUMER BEHAVIOUR IN TOURISM INDUSTRY 58 

6 CURRENT SITUATION OF THE HOTEL INDUSTRY BY THE EFFECT OF COVID-19 CRISIS 58 

7 CONCLUSION 58 



vi 

 

8 DECLARATIONS 59 

8.1 COMPETING INTERESTS 59 

8.2 PUBLISHER’S NOTE 59 

REFERENCES 59 

SOCIAL MEDIA: MARKETING STRATEGIES IN HOSPITALITY INDUSTRY 61 

1 INTRODUCTION 61 

2 SPECIFIC SOCIAL MEDIA CHANNELS 62 

2.1 FACEBOOK 62 

2.2 YOUTUBE 63 

2.3 TRIPADVISOR 64 

2.4 INSTAGRAM 65 

3 CONCLUSION 65 

4 DECLARATIONS 66 

4.1 COMPETING INTERESTS 66 

4.2 PUBLISHER’S NOTE 66 

REFERENCES 66 

LEADERSHIP AND HRM STRATEGIES IN HOTEL INDUSTRY FOR BUILDING ORGANIZATIONAL 

COMMITMENT AND EMOTIONAL WELL-BEING OF EMPLOYEES IN THE COVID-19 CRISIS 68 

1 INTRODUCTION 68 

2 LITERATURE REVIEW 70 

2.1 IMPACT OF COVID-19 ON HRM STRATEGIES IN HOTEL INDUSTRY 70 

2.2 EMOTIONAL WELL-BEING OF EMPLOYEES 71 

2.3 HEALTH AND SAFETY OF EMPLOYEES 72 

2.4 ORGANIZATIONAL COMMITMENT 72 

3 HYPOTHESIS DEVELOPMENT 73 

3.1 RESEARCH GAP 73 

3.2 RESEARCH QUESTIONS 73 

3.3 HYPOTHESIS 73 

4 RESEARCH METHOD 74 

4.1 DATA COLLECTION AND MEASURES 74 

4.1.1 Assumption Check for factor Analysis 75 

5 DATA ANALYSIS & RESULTS 76 

5.1 RESULTS 79 

6 DISCUSSION AND IMPLICATIONS 80 

7 CONCLUSION 82 

8 DECLARATIONS 82 

8.1 LIMITATIONS AND FUTURE RESEARCH 82 

8.2 COMPETING INTERESTS 83 

8.3 PUBLISHER’S NOTE 83 

REFERENCES 83 



vii 

 

OPPORTUNITY OF HERITAGE WALK AS A TOURISM PRODUCT IN JAIPUR 86 

1 INTRODUCTION 86 

2 HERITAGE WALK IN RAJASTHAN 86 

3 HERITAGE WALK IN JAIPUR 87 

4 CIRCUIT OF JAIPUR HERITAGE WALK 88 

4.1 AMBER FORT OR AMER FORT 88 

4.2 JAL MAHAL 88 

4.3 NAHARGARH FORT 88 

4.4 HAWA MAHAL 88 

4.5 JAIGARH FORT 89 

4.6 CITY PALACE JAIPUR 89 

4.7 RAMBAGH PALACE JAIPUR 89 

4.8 GOVIND DEV JI TEMPLE 89 

4.9 CHANDPOLE (MOON GATE) 89 

4.10 MOTI DUNGRI GANESH MANDIR 90 

4.11 ALBERT HALL MUSEUM 90 

4.12 JANTAR MANTAR 90 

5 CONCLUSION 90 

6 DECLARATIONS 90 

6.1 COMPETING INTERESTS 90 

6.2 PUBLISHER’S NOTE 91 

REFERENCES 91 

POTENTIAL IN CULINARY TOURISM: A CRITICAL REVIEW 92 

1 INTRODUCTION TO CULINARY TOURISM 92 

2 LITERATURE REVIEW 92 

2.1 VIEWS REGARDING CULINARY TOURISM 92 

3 FINDINGS 94 

4 CONCLUSION 94 

5 DECLARATIONS 95 

5.1 COMPETING INTERESTS 95 

5.2 PUBLISHER’S NOTE 95 

REFERENCES 95 

EVALUATING ROLE OF EMPLOYEE MOTIVATION IN GENERATING JOB SATISFACTION 97 

1 INTRODUCTION 97 

1.1 HERZBERY TWO FACTOR THEORY 97 

2 REVIEW OF LITERATURE 98 

3 DATA COLLECTION AND STATISTICAL TOOLS 99 

4 RESEARCH METHODOLOGY 99 

4.1 PRIMARY DATA 99 



viii 

 

4.2 SECONDARY DATA 99 

5 OBJECTIVE OF THE STUDY 99 

6 DATA ANALYSIS AND INTERPRETATION 99 

7 FINDINGS 100 

8 CONCLUSION 100 

9 DECLARATIONS 101 

9.1 COMPETING INTERESTS 101 

9.2 PUBLISHER’S NOTE 101 

REFERENCES 101 

IMPACT OF SOCIAL MEDIA IN PROMOTING SUSTAINABLE TOURISM IN UTTARAKHAND 102 

1 INTRODUCTION 102 

2 REVIEW OF LITERATURE 103 

3 RESEARCH OBJECTIVES 105 

4 RESEARCH METHODOLOGY 105 

4.1 PILOT STUDY 105 

4.2 RELIABILITY 105 

5 SCOPE OF SUSTAINABLE TOURISM IN UTTARAKHAND 107 

6 DATA ANALYSIS 108 

7 FINDINGS 109 

8 CONCLUSION & RECOMMENDATIONS 109 

9 DECLARATIONS 110 

9.1 COMPETING INTERESTS 110 

9.2 PUBLISHER’S NOTE 110 

REFERENCES 110 

THE ROLE OF CULINARY IN DEVELOPMENT OF TOURISM IN RAJASTHAN 112 

1 INTRODUCTION 112 

1.1 CULINARY TOURISM 113 

1.2 INDIAN CUISINE 113 

1.3 JAIPUR TOURISM 114 

2 REVIEW OF LITERATURE 115 

3 RESEARCH METHODOLOGY 116 

4 FINDINGS 116 

5 CONCLUSION 117 

6 RECOMMENDATIONS 118 

7 DECLARATIONS 118 

7.1 COMPETING INTERESTS 118 

7.2 PUBLISHER’S NOTE 118 

REFERENCES 118 

 



ix 

 

UDAIPUR AS A CULINARY TOURISM DESTINATION– AN EXPLORATION 120 

1 INTRODUCTION 120 

2 CULINARY TOURISM 121 

3 UDAIPUR A POPULAR TOURIST DESTINATION 121 

4 HOTELS AND RESTAURANTS IN UDAIPUR 122 

5 CUISINE OF UDAIPUR 123 

6 DEVELOPING UDAIPUR AS A CULINARY TOURISM DESTINATION 124 

6.1 INTERNATIONAL FOOD FESTIVAL 124 

6.2 FOOD TOURS 124 

6.3 HERITAGE WALKS 124 

6.4 CULTURAL TOURISM CIRCUIT 125 

6.5 THE “PADHARO UDAIPUR”APPLICATION 125 

7 CONCLUSION 125 

8 DECLARATIONS 126 

8.1 COMPETING INTERESTS 126 

8.2 PUBLISHER’S NOTE 126 

REFERENCES 126 

A STUDY ON THRIVING MEDITERRANEAN CUISINE ATTRACTING TOURISM IN DUBAI 127 

1 INTRODUCTION 127 

2 ABOUT MEDITERRANEAN CUISINE 127 

3 MEDITERRANEAN FOOD 128 

3.1 GREEK CUISINE 128 

3.2 TURKISH CUISINE 128 

3.3 SYRIAN CUISINE 129 

4 COUNTRIES OF MEDITERRANEAN CUISINE 129 

5 KEY INGREDIENTS 129 

6 ORIGIN 129 

7 MEDITERRANEAN DIET AND CUISINE 130 

7.1 MAIN CHARACTERISTICS 130 

7.2 SEASONAL AVAILABILITY 130 

7.3 HEALTH BENEFITS 131 

8 THE MEDITERRANEAN DIET: AN ENVIRONMENTALLY DRIVEN FOOD CULTURE 131 

9 CONCLUSION 132 

10 DECLARATIONS 132 

10.1 COMPETING INTERESTS 132 

10.2 PUBLISHER’S NOTE 132 

REFERENCES 133 

 



 

 

 



 

xi 

 

 

 

 

 

Preface 
 

The tourism and hospitality industry makes a significant contribution to a nation’s economy. It also plays a 

vital role in the geographical, cultural and political advancement of the region and is one of the fastest 

growing sectors of the globe. According to the latest research by World Travel & Tourism Council (WTTC), 

the sector is on a speedy recovery phase from the devastating impact of the COVID-19 pandemic and is 

projected to contribute $8.6 trillion to global GDP in 2022. In the contemporary times, which entails a 

change in consumer expectations and behaviour in the post-pandemic era on one hand and the impact of 

Industry 4.0 technologies on the other, the tourism and hospitality industry is all set to embrace the 

transformation required for the Hospitality 4.0 revolution. 

Moreover, the customers in this sector are diverse, multi-cultural and international. They have varied 

cultural backgrounds and different expectations regarding service delivery and correction of any 

malfunctioning. Research in this field becomes important to gain practical insights into the areas requiring 

improvement and provides the right direction for the implementation of various provisions in the tourism 

and hospitality industry. 

This book explores the emerging trends in tourism and hospitality management and covers a wide range of 

research in the areas of consumer behaviour, human resource management practices, sustainable tourism, 

marketing strategies, the impact of social media, eco-friendly practices, factors influencing job satisfaction 

of employees, employee motivation, the impact of COVID -19 on Tourism and hospitality and so on. We 

are grateful to the researchers and practitioners for their contribution and insights into the contemporary 

areas through quality research. We hope that this book will have implications both for theory and practice 

and will lead to significant advancement in the field of tourism and hospitality. 

 

Dr. Yashwant Singh Rawal  
Prof. (Dr.) Harvinder Soni 

Dr. Rakesh Dani  
(Editors) 

 



 

 

 


