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Preface

The tourism and hospitality industry makes a significant contribution to a nation’s economy. It also plays a
vital role in the geographical, cultural and political advancement of the region and is one of the fastest
growing sectors of the globe. According to the latest research by World Travel & Tourism Council (WTTC),
the sector is on a speedy recovery phase from the devastating impact of the COVID-19 pandemic and is
projected to contribute $8.6 trillion to global GDP in 2022. In the contemporary times, which entails a
change in consumer expectations and behaviour in the post-pandemic era on one hand and the impact of
Industry 4.0 technologies on the other, the tourism and hospitality industry is all set to embrace the
transformation required for the Hospitality 4.0 revolution.

Moreover, the customers in this sector are diverse, multi-cultural and international. They have varied
cultural backgrounds and different expectations regarding service delivery and cotrection of any
malfunctioning. Research in this field becomes important to gain practical insights into the areas requiring
improvement and provides the right direction for the implementation of various provisions in the tourism
and hospitality industry.

This book explores the emerging trends in tourism and hospitality management and covers a wide range of
research in the areas of consumer behaviour, human resource management practices, sustainable tourism,
marketing strategies, the impact of social media, eco-friendly practices, factors influencing job satisfaction
of employees, employee motivation, the impact of COVID -19 on Tourism and hospitality and so on. We
are grateful to the researchers and practitioners for their contribution and insights into the contemporary
areas through quality research. We hope that this book will have implications both for theory and practice
and will lead to significant advancement in the field of tourism and hospitality.

Dr. Yashwant Singh Rawal
Prof. (Dr.) Harvinder Soni
Drt. Rakesh Dani

(Editors)
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